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‘Government with Character’ - Introducing KitaQ’s 
Mascot Characters
 Japan has always had a knack for the kawaii, and has had a “long-standing fixation with all things cute” (The 
Wall Street Journal, 2012). This trend is most prevalent in the weird and wonderful world of Japan’s mascot 
characters. 
 Commonly referred to as yuru-kyara (short for yurui, or ‘nonchalant’ characters), in recent times, numerous 
life-size fluffy mascots have been created to represent local regions and organizations. These characters often take the 
form of a local specialty or a particular icon that has come to represent the respective region and each has a unique 
backstory of how it came to be. Their names are usually plays on words that depict what they aim to represent - giving 
them a greater sense of familiarity to the local people. Yuru-kyara appear at various events organized by the region for 
promotion purposes and to attract more visitors. 
　 Kitakyushu is home to over 50 yuru-kyara and other mascot characters; each with different attributes and 
missions assigned by the city. Below we introduce you to four of Kitakyushu’s most adored mascot characters and a 
city employee dressed to impress and promote Kitakyushu’s tourism.

Teitan: Kitakyushu’s Environmen-
tal Mascot Character
 A white polar bear representing the iconic symbol 
of the melting icecaps in the Arctic,  Kitakyushu’s 
environment mascot Teitan was born in May, 2011. Teitan 
engages in various PR activities to advocate for a 
low-carbon society. 
 Teitan has a distinct nose and mouth, which reads 
“eco” in Japanese, and wears a sunflower bandana (the 
flower of the city), around his neck. 
 On January 4th 2012, Teitan was appointed the 
Public Relations Chief of Kitakyushu to promote the 
announcement of its nomination as an Environmental 
Future City.

Black Teitan: Kitakyushu’s Envi-
ronmental Mascot Character
 Black Teitan was born in May of 2014 and is one 
of Teitan’s friends. In the past his nose and mouth read 
“ego” in Japanese as opposed to “eco” like Teitan, 
representing his egotistical and environmentally-unfriendly attitude. 
However, in December 2015, Black Teitan successfully passed the 
municipal Environmental Capital Qualification Exam and 
subsequently evolved into an eco-warrior working for the 
good of the environment. In February of 2016, Black Teitan 
successfully went through facial reconstruction surgery on 

the philtrum region and his nose and mouth now reads 
“eco”. Along with his buddy, the Teitan-duo actively 
promotes Kitakyushu as an environment city by appearing 
in local environment-related events and campaigns.

Wakappa: Mascot Character of 
Wakamatsu Ward
 Legend has it, a mischievous yōkai demon sea 
creature known as kappa, was captured by a group of 
humans on land on one scorching hot day. Although he was 
able to escape from his captors; his strength eventually 
failed him and the kappa found himself on the brink of 
death. Kappa was on the verge of completely drying up 
when he bumped into a local farmer who offered him some 
tomatoes harvested from the Shimago area of Wakamatsu. 
After consuming the tomatoes, his color changed to an 
incandescent and his life was spared. Deeply moved by the 
farmer who saved his life, the kappa began helping out with 
the tomato harvest and changed his name to Wakappa after 
Wakamatsu.
 Despite being a sea creature, Wakappa likes to work 
on the farm (especially picking tomatoes).  Wakappa likes the 
sea as well as fishing, and his diet also includes fish. His 
favorite pastime is drinking tea whilst listening to jazz, and 
also enjoys reading. Wakappa has a number of kangaroo 
friends living in Hibikinada Green Park.
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Jimo: Mascot Character of Moji 
Ward
 J imo is  a  popular  mascot  
character of Kitakyushu’s Moji ward. It 
is neither male nor female as it is the 
descendant of the Japanese sea phantom 
Umibōzu. Jimo was appointed Moji’s 
mascot in 1999. Jimo’s age has not been 
revealed to the public, and has been 
reported to have no family. Despite this Jimo was quoted as 
saying “All my friends play with me so I don’t get lonely.” 
Jimo is known for its ability to stretch to impossible heights 
and its favorite foods include: Buzen Sea oysters, baked 
curry, Kanmon Strait octopus and bananas. While Jimo likes 
to spend time in the waters of the Kanmon Straits, recently 
Jimo has been spending more time on land promoting 
everything the Moji area has to offer, from tourist hotspots 
to local delicacies. Jimo commented, “I’m so happy that 
everyone plays with me! Please come and visit us in Moji!”

More than Just a Cute Face -
Kitakyushu’s Savvy Strategy to-
wards Greener Bathrooms
 In 1999, the Kitakyushu Prosperity Enrichment 

Council (KPEC)’s Mottainai1 Research Institute took an 
interest in the resource recycling society project that was 
being jointly undertaken by the City of Kitakyushu with 
OITA PAPER PRODUCTS CO., LTD in reproducing toilet 
paper. KYUSHU SEISHI Co., Ltd, one of the city’s waste 
recycling facilities in Wakamatsu Eco-Town, started 
manufacturing toilet paper from various types of waste 
paper including used milk cartons collected from local 
residents and schools. The Mottainai Research Institute, 
wanting to give this toilet paper a touch of Kitakyushu 
originality, led discussions involving local elementary and 
junior high schools for the naming of the recycled toilet 
paper, and “Kitakyushu Eco-paper” was decided on as the 
official name. In April 2015, Teitan and Black Teitan prints 
were added to the eco-paper, being renamed as “Teitan Print 
Eco-paper”. This added a familiar face to the brand making 
it more accessible for consumers.

 The Eco-Paper Project is symbolic of Kitakyushu’s 
demonstration of regional resource recycling. The toilet 
paper produced is made up of a mixture of various raw 
materials including recycled pulp and materials obtained 
from recycled milk cartons. It is not wrapped around a 
paperboard core and remains unbleached; being conscious 
of the environment. The Eco-Paper Project also plays an 
important role in its contribution to environmental 
education where one yen of the profits from every pack sold 
goes towards programs for environmental education for 
children. This along with additional donations provided by 
OITA PAPER PRODUCTS surmounts to a total of around 
200,000 yen donated each year (a total of 24 million yen 
since 2001). 
 “Teitan Print Eco-paper” is available for purchase 
from local supermarkets. The City of Kitakyushu and 
KPEC have put in purchase orders as part of a green 
consumer scheme, and public facilities in the municipal 
area as well as select hotels and department stores are also 
using the product. The total accumulated sales volume 
surpassed 1 million in 2006, and in the 14 years, over 2.7 
million packs have been sold. 
 Through the cooperation of local government, 
locally-based enterprises and private organizations along 
with the active participation of the citizens, this innovative 
strategy has resulted in great progress towards Kitakyushu’s 
realization of a recycling society. Using the city’s two 
environment mascots Teitan and Black Teitan, the initiative 
has not only served as a method for effective recycling 
campaign but also as a means for creative regional 
branding.
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Banana Hime Luna - Promoting 
Tourism through Cosplay!

 In 2015, a new character by the name of 
Luna the Banana Hime (illustration on the left) 
was born. 
 Banana Hime is the princess of bananas 
and was designed by Shiitake, a renowned 
illustrator from Kitakyushu (refer to BRIDGES 
Vol. 39). At the Mojiko Banana Records 
Facility opening in July 2016 in Moji ward 
(Mojiko was the birthplace of banana trade); 
this two-dimensional illustration came to life 
through cosplay. 
 At present, the cosplaying Banana Hime 
Luna attends various events locally and 
beyond and promotes tourism to hotspots in 
K i t a k y u s h u .  C o s p l a y  P R ,  d u e  t o  i t s  

unusualness, is inclined to receive more limelight 
from both the mass and social media. 
 Add to that, it was revealed that the true 
identity of the cosplaying princess is one of 
the city’s civil servants - Ms. Junko Inoue of 
the Tourism Division under the Industry and 
Economics Bureau. Ms. Inoue had always 
been an avid cosplayer, and “wanting more 
people to know about Kitakyushu”, she 
made the suggestion and made her debut 
as Luna. Banana Hime is working as a 
catalyst in raising the name-value of 
Kitakyushu, and is determined to continue 
in her efforts to transmit what Kitakyushu 
has to offer. 

1 Japanese expression for “what a waste!”
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1. Please introduce yourself to the readers.
 My name i s  Ki taQman.  I  was  born  in  
Wakamatsu ward in Kitakyushu and current ly 
executing my duties as Kitakyushu’s local hero. 
Distinctly different from official yuru-kyara like 
Kumamoto Prefecture’s Kumamon or Funassyi 
unofficially representing Chiba Prefecture’s Funabashi 
City; I work to promote the city as the municipal 
superhero. 

2. How and why did you decide to become 
KitaQman?

 The answer is threefold. The first reason 
stemmed from more of a personal motivation of always 
wanting to create my own business. I started the 
KitaQman Project upon graduating from university. 
Secondly, Kitakyushu is not as well-known as the 
neighboring Fukuoka City in the same prefecture. 
While Kitakyushu is a designated city in its own right 
and has just as much infrastructure, with its central 
Kokura Station being one of the main shinkansen 
terminals; the souvenir goods sold at the station are 
mostly of Hakata (Fukuoka City) origin. 
 When I was a student at Osaka University, 
there were times where I had encountered a number of 
people who didn’t know a lot about the city and took 
the name “Kitakyushu” literally and merely thought of 
it as something that describes the northern part (“kita” 
in Japanese) of Kyushu. 
 The above reasons also explain my simple 
name. I have been told that my name is too simple and 
uncool. But I believe that my intentions are best 
explained under the pseudonym KitaQman, because the 
activities I  undertake are intended to raise the 
name-value of Kitakyushu. I want the city to have the 
spotlight that it deserves. 

3. Could you tell us what kind of work you do 
as the local superhero? What have you 
been doing as of late?

 My main activities as KitaQman are largely 
SNS-related. I am active on Facebook, Twitter, and 
Instagram. One of the benefits of utilizing the internet 
is how it’s possible for anyone to transmit information 
on a global scale with the touch of a fingertip. I am 
currently second most popular local hero in Japan on 

Twitter, with a following of approximately 51,366 
followers, just behind Akita Prefecture’s Chōjin Neiger.
 I also get invited to various local events 
throughout the city as well as beyond the prefecture. 
Last year, I visited Mashiki Town, which was the 
epicenter of the Kumamoto Earthquakes in 2016 to 
collaborate with other local heroes from different areas. 
 Most recently,  I  shot a commercial  for 
Panasonic with actress Ayase Haruka. I was one of 47 
prefectural characters that had gathered for this 
occasion and the commercial is currently being aired 
within the prefecture. The fact that KitaQman was 
chosen to represent the whole Fukuoka Prefecture was 
a great honor. 

4.  You were  appo inted as  K i tak yushu 
Ambassador for Tourism in 2014. How do 
you think regional mascot characters like 
KitaQman come into play in promoting the 
city? 

 As for my role as the goodwill ambassador, 
there isn’t much going on as of late. However, after the 
city officially recognized my status as Kitakyushu’s 
local hero and appointed me as the Ambassador for 
Tourism, I think my standing has changed for the better, 
and the publicity may have helped with my casting for 
the Panasonic commercial. 
 Here, it is important to note the difference 
between ‘official’ and being ‘officially recognized’. In 
the context of regional mascot characters, the former is 
synonymous with yuru-kyara created by the local 
administration; and the latter refers to formally 
recognized privately-owned characters like KitaQman. 

5 .  D o  y o u  h a v e  a  m e s s a g e  f o r  o u r  
KITAKYUSHU BRIDGES readers?

 Please come and visit this amazing city and 
call  for KitaQman when you are in need of his 
assistance! You can contact KitaQman anywhere, 
anytime. 

Kitakyushu’s Local Hero &
Kitakyushu Ambassador 
for Tourism 

Yuki Taki
 (a.k.a. KitaQman)

Meet KitaQman in his truest form!

[KitaQman]

Height: 185cm 
(including the horns on top of his head)
Weight: 85kg
Lethal moves: prying, counselling
Distinct characteristics: doesn’t believe in physical 
violence and prefers not to fight. KitaQman 
doesn’t come with armor or super powers. 

Find out more about the pacifist superhero by 
visiting his official website: 
http://www.kitaqman.jp/index.html (Japanese only)
Or get in touch with him on social media!
KITAQMAN (Facebook); kita_q_man (Twitter); 
taki_yuki (Instagram)
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Moji’s Kazashi Doll 
- Its History, 
Significance and Revival

The Beginning of the Alliance of Former 
Moji City and the City of Norfolk
 On February 22nd 1958, a merchant vessel 
called the Honolulumaru docked at Moji Port on its 
voyage to New York. The then Mayor of Moji City - 
Momotaro Yanagida, presented a version of Moji’s 
very own Kazashi Doll, known as Mushi no oto to 
Captain Hiroaki Goto to commemorate Honolulumaru’s 
maiden voyage.
 The Honolulumaru then went onto travel to 
Los Angeles, New York, and Philadelphia, before 
eventually berthing at Norfolk Port on April 7th. The 
Kazashi Doll that was in the Captain’s cabin caught 
the eye of a reporter from Ledger Dispatch, who was 
there to interview the vessel that had entered the port. 
The reporter published an article introducing Moji City 
in the evening paper published that day, with a picture 
of the doll. The Mushi no oto, translated as “the music 
of a cricket”, caught the attention of the citizens of 
Norfolk for its traditional Japanese elegance and 
beauty. The doll, a female figure in traditional 
Japanese attire, holds a pumpkin-shaped insect cage 
with both hands. W. Fred Duckworth, the then Mayor 
of Norfolk, bewitched by the splendor of this gift 
expressed his interest in initiating cordial relations 
with the Japanese port town. With this, Mayor 
Duckworth requested that Captain Goto deliver an 
8cm replica of Norfolk’s symbolic Royal Mace to the 
port town of Moji. 
 A sister  ci ty agreement was off icial ly 
concluded on July 14th 1959. And when Moji and other 
neighboring towns of Kokura, Tobata, Yahata and 
Wakamatsu merged to form the City of Kitakyushu in 
1963, Norfolk, along with Tacoma, became one of two 
American sister cities of Kitakyushu. This particular 
version of Kazashi Doll and Royal Mace are still to 
this very day displayed at both Norfolk City Hall and 
the Moji Ward Office respectively, and symbolize the 
two cities’ friendship. 

 The Kazashi Doll, named after Kazashi Mountain in 
Kitakyushu’s Moji ward, is a traditional Japanese doll distinct 
to the region that went into production around 1950s. There 
were numerous versions of Kazashi Doll and each varied in 
terms of style and design depending on the type. It was a 

popular gift during the postwar reconstruction period presented to foreign vessels voyaging through Moji 
Port. The Kazashi Doll is also symbolic in that it led to the beginning of Kitakyushu’s exchange with its 
sister city in the U.S., Norfolk. This local handicraft was highly esteemed by foreign sailors for its 
delicate and graceful finish, but eventually, sometime in the late 1960s, production came to a halt. 
 In 2016, over half a century later, one specific type of the Kazashi Doll was successfully revived 
through state-of-the-art digital technology. 

T h e  I n t r i c a c i e s  o f  Tr a d i t i o n  M e e t  
Technological Innovation - Collaboration 
on Restoration Efforts
 In 2016, a joint project between the lab of 
Associate Professor Takashi Takimoto’s (The National 
Institute of Technology, Kitakyushu College) and 
HiBiQoo LLC, a local start-up company in Wakamatsu 
w a r d  i n  t h e  b u s i n e s s  o f  p r o d u c i n g  
environmentally-friendly china and pottery, announced 
the successful restoration of one of many versions of 
Kazashi Doll that had been in storage in Moji ward. 
 What led to the restoration of the Kazashi 
Doll? In early 2015, the Mayor of Kitakyushu, Kenji 
Kitahashi enquired as to whether the doll, an integral 
part of Kitakyushu’s history could be restored. With 
the goal of bringing local arts and crafts back into the 
limelight, steps towards restoration began. A digital 
scanner was used to take the doll’s measurements. This 
data was then input into a 3D printer by Professor 
Takimoto’s lab, where they reproduced the structural 
frame of the doll. The reproduced doll stands at around 
15cm tall (about two-thirds the size of the 25cm 
original); color was then added to the reproduction by 
a professional doll maker. 
 Four dolls produced through this project were 
sent to be displayed at an exhibition in Paris, in 
February last year. The restoration project has received 
positive appraisal for its effective fusion of advanced 
digital technology and traditional craft. Mr. Shintaro 
Matsuda, president of HiBiQoo, told the reporters that 
he would like the 
dolls to serve as a 
“new attraction of 
K i t a k y u s h u ” .  
HiBiQoo is examining 
market release to 
boost tourism and 
revitalize the regional 
economy.

Mushi no oto in Moji Ward Office

Restored Mushi no oto
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 The City of Kitakyushu is well-known as 
the beloved hometown and place of residence of 
many prominent Japanese manga artists such as Leiji 
Matsumoto, Seizo Watase, and Jun Hatanaka. Since 
the opening of the Kitakyushu Manga Museum in 
2012, Kitakyushu has been actively working towards 
getting more people of all ages interested in the 
world of manga. The museum has around 50,000 
individual volumes of manga from all over the world 
and has held numerous workshops and exhibitions 
showcasing domestic and international works of 
manga enjoyed by fans from different generations. 
 The Kitakyushu International Manga 
Competition, sponsored and supported by the manga 
museum was held for the first time with the aim of 
promoting the spread of manga culture to further 
transcend beyond Japan’s borders. Applications for 
the competition were taken from September 5th to 
November 18th last year, with applicants registering 
their entries online. Contestants were required to 
submit an original 4-panel manga, with any theme 
permitted providing the work was unpublished. The 
competition was open to all ages and nationalities - 
receiving 670 entries from both professional and 
amateur manga enthusiasts from 20 countries. 
 Works that passed this preliminary stage 
moved onto a final screening, led by four judges 
comprising of renowned manga artists and editors. 
Leiji Matsumoto (manga artist and the Honorary 
Director of the Kitakyushu Manga Museum) served 

as the Chief Judge; Tochi Ueyama (manga artist); 
Mutsumi Hagiiwa (manga artist); and Koji Tabuchi 
(Deputy Editor of Kodansha’s Weekly Morning) 
formed the rest of the panel.
 This month the manga museum announced 
the winners. The Grand Prize recipient Inu-missile 
f rom Oita Prefecture will be awarded with a 
staggering 500,000 yen; the winner of the Overseas 
Participant Award went to Junghoon Nam from 
Korea, and will be receiving 300,000 yen. The 
200,000 yen Manga Museum Award went to Iwamoto 
Shinji from Fukuoka Prefecture and Hamataeng from 
Korea was awarded with the TOKIWA Creation 
Award. A number of special awards were arranged 
du r ing the f inal  screen ing st age,  and eight  
participants were chosen as recipients of the following 
awards: Tridenth from Indonesia; YaN from Belarus; 
Zhanzaidiqiu from China; Alex Asakura from 
Russia; and Laoha from Taiwan (recipients of the 
Matsumoto Leiji Chief Judge Award); Morikeishi 
from Shizuoka Prefecture (recipient of the Ueyama 
Tochi Award); Kumamine from Fukuoka Prefecture 
(recipient of Hagiiwa Mutsumi Award); and hoonnak 
from Korea (recipient of Kodansha Morning Award). 
 The awards ceremony is scheduled to be 
held on February 25t h at RIHGA Royal Hotel 
Kokura, and the winning entries will be published in 
the Nishinippon Shimbun Newspaper. Kitakyushu 
Manga Museum will also be compiling the entries 
and publishing an anthology for distribution. 

Opened in August, 2012, the Kitakyushu Manga Museum organizes exhibits the works of both domestic 
and international manga artists throughout the year for manga enthusiasts of all ages. Under the slogan 
“watch, read, draw”, the Kitakyushu Manga Museum is an enchanting place offering enjoyment for 
different generations and attracts many visitors from Southwestern Honshu, Shikoku, overseas as well as 
the local Kyushu region. Come and immerse yourself in the classic genre of the Japanese subculture!

 Kitakyushu Manga Museum
Aru Aru City (5~6F) Asano 2-14-5 Kokurakita ward, Kitakyushu 
(2-minute walk from JR Kokura Station)
Hours:  11:00 a.m. ~ 7:00 p.m.  ※last entry 30 minutes before closing
Closed: Every Tuesday (open on public holidays but closed the day after); 
                  New Year’s holiday season; facility maintenance days
Admission (permanent exhibits): 
 400 yen (general); 
 200 yen (high school and junior high school students); 
 100 yen (elementary school students);
  free (preschool-aged children) 
 ※20% discount for a group of 30 or more
 ※additional charges may apply for special exhibitions
TEL: 093-512-5077　HP: http://www.ktqmm.jp/ 
Facebook page: https://www.facebook.com/ktqmm2012/ 
Kitakyushu International Manga Competition: https://kitakyushu-mangataisho.com/ 

Entrance to the Permanent Exhibition Area
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Youth Exchange with Incheon Metropolitan City
 From August 4th to 7th 2016, ten high school students 
from Kitakyushu paid a visit to Incheon Metropolitan City in 
Korea to take part in the annual youth exchange program. Initiated 
in 2002, this program is one of the two cities’ ongoing sister city 
exchange projects. Both Kitakyushu and Incheon alternately 
dispatch local students to each city, with 2016 marking the 
initiative’s 16th year. 
 Students from both cities embarked on a tour of the new Songdo International Business District, 
visiting the Incheon City Hall for a courtesy call and to learn about the economic development and history of 
Incheon. Participants took part in many traditional Korean cultural activities together, building strong bonds of 
friendship along the way and even visiting Everland - the largest theme park in Korea. 
 The students stayed with host families who arrived in the evening to give them a warm welcome. 
Although the students were quite reserved at first due to the language barrier; the tension soon eased with 
participants playing games and chatting away late into the night. The warm hospitality of their host families 
left a strong impression with the students as they felt right at home. 
 The highlight of the program was the farewell party held on the final night of their stay. Students from 

both countries showcased their talents through various performances they had especially 
prepared for each other. The next day was met with sad scenes at Incheon International 
Airport as the students’ eyes flooded with tears - embracing their newfound friends and 
reluctantly saying their goodbyes. A joyful reunion awaits them next year when the 
students from Incheon will visit Kitakyushu. 
 The students who had the chance to take part in this once-in-a-lifetime experience are 
expected to become a bridge between the two countries in the future through academic, 
sporting and cultural exchange activities. 

 Hello! My name is Kristopher Leung. I’m an Assistant 
Language Teacher (ALT) and Prefectural Advisor (PA) living in 
Kitakyushu. I’m from the beautiful city of Vancouver in Canada and 
I came to Japan on the JET Programme over three years ago. In my 
first three years I worked with many junior high schools as well as a 
special needs school. 
 Most people probably just think of ALTs as English teachers but we 
have much greater responsibilities than just teaching English. As a Kitakyushu 
City ALT I’m also responsible for helping with and judging the annual 
Kitakyushu English Speech Contest, organizing and planning an English Camp 
for the summer, teaching and working with junior high and elementary school teachers in training 
seminars over the summer break, volunteering at KIA events, and many other things.
 This year I am working at both a high school and at the board of education itself in Kokura. 
Working closely with a Japanese prefectural advisor, we look over and manage the Kitakyushu City 
ALTs and help them if they have any problems or concerns with their personal and working life. 
 Growing up, I was always interested in Japanese culture and during my studies at University 
I became interested in the English education system in Japan, which led to my application for the JET 
Programme. Upon finding out that I was chosen to come to Kitakyushu I had mixed feelings as it was 
not one of the teaching locations I had listed in my preferences. However after living here for over 
three years, I can say with no doubt in my mind, that this is a beautiful city with a rich and wonderful 
history.  Although this is my fourth year here, I still find myself learning about and finding many new 
things to do in Kitakyushu every day. I hope you can find your way here someday too!

Letter from KitakyushuLetter from Kitakyushu
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Kitakyushu in a FLASH!Kitakyushu in a FLASH!Kitakyushu in a FLASH!
Designated as Japan’s  Environmental Model City

POPULATION (as of March 2016)

・One million 
・13th largest city in Japan
・Registered Foreigners: ~11,462 

SISTER/FRIENDSHIP CITIES
(as of July 2016)

・Tacoma, Washington. U.S.A.
・Norfolk, Virginia, U.S.A.
・Dalian, China
・Incheon, Korea
・Haiphong, Vietnam
・Phnom Penh, Cambodia

INTERNATIONAL 
COOPERATION PROJECTS
(as of January 2016)

・Waterworks:
Haiphong (Vietnam), Dalian
(China), and Cambodia

・Environmental clean-up:
Surabaya (Indonesia)

AWARDS & RECOGNITIONS
(as of January 2016)

・Green Growth Model City
Designated by OECD in 2011

・Environmental Model City
Designated by National 

Government in 2008
・Earth Summit 2002

Sustainable Development Award
・UNCED Local Government

Governmental Honors
・UN Global 500 Award for

Environmental Cleanup

INTERNATIONAL TRADE
(as of 2014)

・Export: Approx. one trillion yen
・Major exports: steel materials,

machines, shipping containers,
electrical equipment, rubber
products such as tires and tubes.

・Major imports: coal, natural & 
manufactured gas, electrical
equipment, steel materials,
machines.

・Major trade partners: China, 
   Indonesia, Korea,  Russia, Taiwan,
   the U.S.A., and Thailand

INTERNATIONAL 
STUDENTS (as of May 2016)

・Total Universities: 13
(Not including vocational schools)

・Total University Students: ~22,000
・Total Int’l Students: ~2,206

Please feel free to e-mail if you would like to receive an online PDF link (or switch from paper to data or vice versa). 
★ Previous editions of the KITAKYUSHU BRIDGES in PDF can be viewed from the following link ★
 http://www.city.kitakyushu.lg.jp/english/e20100007.html
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From Dalian 2 hour 10 minutes
Dalian Zhoushuizi International Airport > Kitakyushu Airport

From Incheon 1 hour 15 minutes
Incheon International Airport > Kitakyushu Airport

From Busan 1 hour
Gimhae International Airport > Kitakyushu Airport

Kitakyushu Airport

Kitakyushu

Access to KitakyushuAccess to KitakyushuAccess to Kitakyushu

From Tokyo
Air: 1hr. 30min.
Haneda Airport--Kitakyushu Airport
Shinkansen Bullet Train: 4hr. 32min.
JR Tokyo Sta.--JR Kokura Sta.

From Fukuoka
Expressway Bus: 1hr. 19min.
Fukuoka Airport--JR Kokura Sta.
Shinkansen Bullet Train: 17min.
JR Hakata Sta.--JR Kokura Sta.

Kitakyushu Airport
Current Participating Airlines

★STARFLYER /
   All Nippon Airways

 (Kitakyushu - Tokyo)
★JAPAN AIRLINES

 (Kitakyushu - Tokyo)
★FUJI DREAM AIRLINES / 
   JAPAN AIRLINES

 (Kitakyushu - Nagoya)
★TIANJIN AIRLINES

 (Kitakyushu - Dalian)
★JIN AIR

 (Kitakyushu - Incheon)
 (Kitakyushu - Busan)

 Kitakyushu Airport (KKJ) has started operating international 
flights to China and Korea. KKJ took off with flights to Dalian 
Zhoushuizi International Airport (DLC) in China leaving the runway 
from October 30th 2016 and continued to soar ahead with round trip 
flights to Gimhae International Airport (PUS) and Incheon 
International Airport (ICN) taking to the skies from December 2016 
(December 1st for Busan and December 13th for Incheon). 
 Incheon and Dalian are sister/friendship cities with 
Kitakyushu. These are the first international flight services to be 
revived since March 2014, when Kitakyushu Airport hosted direct 
flights to Busan via Kitakyushu’s locally-headquartered StarFlyer. 
 The flights to China are operated by Tianjin Airlines, a 
regional carrier; and flights to Korea are managed by low-cost carrier 
(LCC) Jin Air. 
 Flights to Dalian operate twice a week (Thurs. and Sun.); 
with flights to Busan taking off once a day. At present there are four 
flights (Tues., Wed., Fri., Sat.) to Incheon leaving the ground a week 
but there are already plans at the ready to increase this to once a day 
starting from February 4th. Kitakyushu is also currently reviewing a 
joint service with Korean Air, where if an agreement is reached, 
transit services to other international destinations including China and 
other major cities in Asia, the Americas, Europe and Oceania will 
become available. Jin Air

Tianjin Airlines

Kitakyushu Airport: New International Flights!


